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Sell face-to-face to over 
15,000 affluent, Italian-
loving consumers

Launch new products and 
educate consumers through 
product demonstrations 
and tastings 

Generate sales leads, 
make direct sales and build
a qualified database
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The
benefits 

Identify important 
trade contacts

Scheduled meetings 
with key buyers 

Association with 
‘The Best of Italy’ in the UK

High visibility through an 
extensive marketing and
PR campaign
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& Promotion

La Dolce Vita will reach targeted 
consumers and trade buyers through 
a comprehensive PR and marketing 
campaign. This will be supported by 
strategic media partnerships and using 
key personalities to capatalise on all 
media opportunities including; 
Gino D’Acampo & Giorgio Locatelli 

As an exhibitor or sponsor of La Dolce 
Vita 2012 your company will benefit 
directly from all the PR and marketing 
activities.
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MARKETING
&

promotion

Media activity will include:

National newspapers such as
The Times, Sunday Times, The 
Guardian, The Independent, Observer

Regional Press such as Metro
and Evening Standard

Specialist Magazines such as Italy 
Magazine, Delicious, Country 
Life International, Conde
Naste Traveller & Fase Style

Effective online marketing campaign: 
ongoing direct communication with 
our 70k strong database, which will 
drive consumers back to our brand 
new website, providing up to date 
information and driving traffic between 
our site and yours. We will also have 
extensive online presence on our 
partner sites.

Wide reaching outdoor advertising: 
including poster sites in key train 
station platforms, local businesses 
and high traffic destinations. Plus, 
distribution of over 200k leaflets in 
the local area, train stations during 
commuter times, farmer’s markets, 
other Italian events and in over 100 
Italian restaurants across London.
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The Taste of Italy 
—
As London’s largest showcase 
of Italian food, wine & drink 
products, this brand new ‘show-
within-a-show’ feature will 
take visitors on a gastronomic 
journey through Italy’s world 
renowned producing regions, 
vineyards, market places and 
kitchens. 

La Dolce Vita 2012 will feature The Taste of Italy will present a 
series of new features including:

La Cucina Italiana – an
authentically styled Italian 
kitchen stage featuring the 
likes of popular UK-based 
Italian chefs Gino D’Acampo 
and Giorgio Locatelli who 
will present in depth cooking 
demonstrations of classic and 
contemporary Italian dishes.

Visitors can relax and watch 
their favourite chefs with 
an traditional aperitivo or 
perhaps take part in our food 
discussions with a variety of 
food & drink experts who will 
explore the versatility of their 
produce, the regions they are 
from and traditions behind their 
making.

Exhibitors may contribute 
to this feature by providing 
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Not just a 
show

their products for a particular 
session. The exhibitor will then 
become a partner of this feature 
and be included in all marketing 
collateral and communications 
associated with it.

il Mercato – The Market 

The beating heart of the event, 
set up as a traditional food 
& drink market place to give 
producers the opportunity 
to sell their products or offer 
tastings and demonstrations 
direct to consumers and trade 
buyers in an authentic Italian-
style market environment.

The Drinks Academy – visitors 
can come and hear leading 
experts who will show them how 
to enjoy drinking the Italian 
way. Whether it’s finding the 
right aperitivo to drink before 
dinner, the perfect white or 

red wine to sip in spring and 
summer or unusual liqueurs 
that the true Italians appreciate. 
Each theatre session will last 
minutes and has capacity for 30 
people.

For exhibitors the Drinks 
Academy is an excellent 
opportunity to promote their 
brand, discuss in depth their 
products and gain greater 
visibility. 

Food and Wine Walks
Italy is famous for its exquisite 
culinary traditions and how 
better to learn a bit more than 
with one of La Dolce Vita’s top 
food & wine experts as they 
guide visitors around 10 hand-
picked suppliers at the show.

To include your product within 
any of the above features
please contact: 

Francesca Ussia 
Francesca@single-market.co.uk 
(+44) 0207 886 3090
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A trade
 platform

We will be inviting hundreds 
of the top importers, buyers 
and distributors from the UK’s 
largest supermarkets, delis, 
cafes, wholesalers and food 
service industry.

We also intend on hosting 
a lunch at La Dolce Vita for 
over 60 of these key industry 
people and will be asking our 
exhibitors who are interested in 
getting into the UK market to 
provide some of their fabulous 
products for our Italian chefs 
to create a series of showcase 
dishes. Sampling information 
will be provided for all products 
featured.

To get involved with this unique 
event please contact:

Francesca Ussia 
Francesca@single-market.co.uk or
(+44) 0207 886 3090

Friday is trade day 
at La Dolce Vita!



La Dolce Vita 9 - 11 March 2012 The Perfect Platform

Italian regional promotional 
agencies, Regional Chambers 
of Commerce, Institutional 
Organisations or other Public 
Organisations

Food, wine and drink producers or 
importers of quality products. 
Slow Food affiliates are 
particularly welcome. As the La 
Dolce Vita event’s most popular 
sector we have some fantastic 
features within the new ‘Taste of 
Italy’ area to help promote your 
products to the UK market.

14 — 15

THE PERFECT
PLATFORM 

FOR...
Companies in the field of travel 
and tourism promoting their 
holiday packages and unique 
Italian destinations direct to 
visitors who will be looking to 
book their summer holidays. 
This sector of the event is also 
supported strongly by regional 
Chambers of Commerce and 
their promotional agencies.

Property companies, 
architectural firms, interior 
designers looking to promote 
and educate participants which 
are the best areas in Italy, how 
to buy or build a property, how 
the market works, its prices 
and regulations. They may 
also promote the sale of their 
apartments, villas and houses 
to an affluent, Italian-loving 
audience.

High end lifestyle brands and 
companies in all fields of style, 
fashion, accessories and design 
wanting to sell their products to 
a sophisticated audience as well 
as promote Italian production 
abroad.
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Visitor profile 2011 at a glance:

15,000 visitors 
Average age 20-55 
People interested in buying 
Italian products
85% English, 
15% International Resident in UK
ABC1
Affluent professionals, urbanites 
Trade – buyers, distributors, 
wholesalers, importers, restaurateurs 

Exhibitor profile – 2011 at a glance:

106 exhibitors 
47% food, wine and drink 
16% travel
14% property 
12% style 
10% Public Institution
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Visitor & 
Exhibitor
 profile
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get involved

Sponsorship

Sponsorship opportunities are 
numerous and we can create 
bespoke packages to support 
your marketing strategy and 
give your brand maximum 
exposure.

For more information contact: 

Charlie Gardiner
Charlie@single-market.co.uk
(+44) 0207 886 3084

Exhibiting

Exhibit in one of the key areas: 
The Taste of Italy, Travel, 
Property, Style or Public 
Organisations to sell and 
promote your products and 
services to thousands of visitors!

For more information contact:

Francesca Ussia 
Francesca@single-market.co.uk 
(+44) 0207 886 3090

Stand Type

All Inclusive
Shell scheme
Space only

Stand Type

All Inclusive
Shell scheme
Space only

Stand Type

Food Market
Wine Road

Inclusion

Shell scheme and furniture 
Panels, lighting, 500w  electricity
Space only

Inclusion

Shell scheme and furniture 
Panels, lighting, 500w  electricity
Space only

Price per SQM

£370
£320
£280

Price 1/2 bay

£4,500
£4,000
n/a

1 position

£600
£600

2 positions

£1000
£1000

3 positions

£1,450
£1,450

4 positions

£1,900
£1,900

Price 1 bay

£8,000
£7,000
£6,000
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How to get 
involved

Mezzanine

Gallery

Wine Road &
Food Market
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Ground Level/Mezzanine

A 600 sq m area is located just at the entrance of 
the Business Design Centre. This area is dedicated 
to; Information point, Travel and Property 
sector. A large area is also available for regions, 
institutions and public bodies.

Mezzanine

The mezzanine area is the exhibition centre’s 
main pavilion, providing a rectangular area of 
about 950 sq m and giving companies exhibiting 
here an immediate visibility. The mezzanine level 
is dedicated to the food sector and will showcase 
The Taste of Italy including ‘La Cucina Italiana’ 
and The Wine Road - ‘Strada del Vino’. 
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Where?
The Business Design Centre 

(BDC), in the heart of Islington, 
is the perfect place for the La 

Dolce Vita exhibition. The BDC 
is divided into 3 different areas; 

each area hosts various number of 
exhibitors.

Gallery

12 balconies of 30 sq m each make the gallery 
area, surrounding the above-mentioned 
mezzanine level. The available spaces are 
balconies overlooking the main pavilion. They
are located at the centre’s first level and can be 
easily reached by the 4 staircases linking the two 
floors. This level will host the Food Market - ‘il 
Mercato’, VIP lounge, Style area and others.

Business Design Centre
Upper Street,
London, N10QH, UK 
Station: Angel
1200 sqm available www.
businessdesigncentre.co.uk
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SME London Ltd are the organisers 
of La Dolce Vita in cooperation with 
the Italian Chamber of Commerce and 
Industry in the UK. 

SME London Ltd is one of the world’s 
most innovative and experienced, 
independent international event 
companies. We stage over a dozen 
events annually around the world 
including Vodafone London Fashion 
Weekend (UK) Love Cooking (UK), 
La Dolce Vita (UK), The Baby and 
Toddler Show (Australia), The Weekend 
Australian Art Fair, Better Homes and 
Gardens Live (Australia) and The Hong 
Kong International Art Fair.

SME London Ltd boasts 
anunrivalled reputation with
a unique entrepreneurial style 
and an ongoing research policy. 
We specialise in creating high 
profile shows within strong trade
 and consumer market sectors.
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organisers
sme London LTD

SME London Ltd
9 Manchester Square
London
W1U 3PL

(+44) 020 7886 3112
info@single-market.co.uk
www.singlemarketevents.co.uk 


